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BREAST CANCER
AWARENESS MONTH
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EDITORIAL

The Summer months are finally over and the cool autumn
breeze is bringing in much needed change in the weather.
Alba’s never ending safety journey continues with a brand
new campaign titled: “Safety at the Heart of Alba” with a
wide participation from employees and members of the
Management team.

Another milestone in Line 6 Expansion Project is achieved
through securing financial commitments of $ 1.5 billion
and we are excited to start the next phase of execution in
this pivotal expansion for Alba and Bahrain .

The ‘Share your Opinion’section focuses on the role played
by the safety campaign in supporting the safety efforts

at Alba. Both, our Talent and Chatbox sections feature
someone who know; read through to know more about
them.

We hope that you do enjoy this month’s issue and if you
have any comments or feedback, feel free to contact us
anytime.

"There is nothing more valuable than Education"
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We welcome your contributions by connecting with us via email
albayan@alba.com.bh or calling us at
17837361 and 17837357
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» ALBA BOD 03 2016

Iba has been performing reasonably well in light of the

market conditions, according to a statement issued by the
Chairman of Alba’s Board of Directors, Shaikh Daij Bin Salman
Bin Daij Al Khalifa during the third quarterly meeting for this
year, which was held on September 28, 2016.
Shaikh Daij said: “We are pleased with the tremendous success
of the recent US $1.5 billion financing, which was the largest
corporate loan in the history of the Bahrain. Alba is focused
on its future growth strategies and we remain committed to
deliver Line 6 on schedule, and below the budget”
During the meeting, the Board approved the minutes of the
previous meeting, which was held on June 1, 2016, the half-
yearly financial statements as well as 2017 Marketing Plan.
In addition, the Board reviewed reports of the Executive
Committee, Board Audit Committee, and the Nomination
and Remuneration Committee while updates were also given
on reports related to Safety, Financial Performance, Line 6
Expansion Project, Project Titan — Phase Il and Industry Market
trends.
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SYNDICATED LOAN DRAWS
HUGE DEMAND

Iba, in a statement,announced that it

was pleased with the commitments
of US$ 1.5 billion for the commercial
loan facility to finance the Company'’s
Line 6 Expansion Project.
Alba had originally planned to raise
between USS$500 million - US$750
million but increased the commercial
loan facility size to US$1.5 billion due to
heavy oversubscription which resulted
in competitive market terms. The US$1.5
billion commercial facility will carry
an interest margin of 325 basis point
per annum over the London Interbank
Offered Rate (LIBOR). This facility is
expected to have a 7-year tenor and
the principal amount repayable in eight
semi-annual instalments, including a 3-year grace period
on principal payments to support the Line 6 construction
period.
The commercial loan facility will comprise two tranches: a US
Dollar-denominated senior unsecured conventional term-
loan facility (the Conventional Facility) of US$ 882 million
and a US Dollar-denominated senior Shari'ah-compliant
facility (the Islamic Facility) of USS 618 million.
Alba's Chairman of Board of Directors, Shaikh Daij Bin
Salman Bin Daij Al Khalifa said:
“We are pleased with the success of these landmark
commitments, which will be the largest syndicated loan
structure in the history of the Kingdom of Bahrain. This
clearly reflects the overwhelming support towards the
Line 6 Expansion Project, which is one of the biggest mega
projects in Bahrain and the GCC.The overwhelming demand
is a testament to Alba’s solid balance sheet and the strong
underlying fundamentals of the Line 6 Expansion Project.”
Gulf International Bank B.S.C., JP. Morgan Limited, and
National Bank of Bahrain B.S.C. are acting as Global
Coordinators to assist Alba in arranging the commercial
loan facility.
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Alba Kick- Starts — 4

LINES4 &5
UPGRADE PROJECT

bl 2l )1 sl s il Tagas Log psa jhlai W)

>
I
o
>
=
Tl
=
%

<

Cold Award
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Iba, as part of its commitment to be cost-and-energy
efficient, kick-started an upgrade Project aimed to increase
the amperage of Reduction Lines 4 & 5 on September 21, 2016.
The Project - new pot lining design and installation that will
allow the increase in amperage on Reduction Lines 4 & 5 - will
empower Alba to be aligned with its industry peers in terms of
amperage and productivity.
CEO Tim Murray with Acting COO Amin Sultan inaugurated the
Project in the presence of Director Reduction Lines & Services
Abdulla Habib and Department Managers.
Speaking on this occasion, CEO Tim Murray stated:
“At Alba, operational efficiency is an integral part of our growth
strategy. This Project is in line with Project Titan - Phase Il and
will give us increased efficiency and productivity as well as
boost our competitiveness in the challenging global market.
Upon the completion of the upgrade Project, Alba expects to
further increase its per annum production by 35,000 metric
tonnes, thus accelerating our target of 1 million metric tonnes
by end of 2017
Director Reduction Lines & Services Abdulla Habib thanked all
the teams working on the Project and urged them to sustain
their efforts and achieve the objectives safely.
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> ALBA WINS ROSPA GOLD

AWARD 2016

Iba’s reputation as an occupational safety and health

performer was given an impetus as the Company won
the Gold Award for the Occupational Health and Safety in the
RoSPA Occupational Health and Safety Awards 2016.
Alba’s CEO Tim Murray and Manager for Safety Health and
Environment Mohamed Khalil received the award during a
ceremony held recently at the ExCelL London Centre, UK.
CEO Tim Murray, said:
“We, at Alba, are honoured to receive this prestigious award,
and | extend my thanks to everyone for their dedication and
support in taking the ownership on Safety.
Safetyisalimitless journey.While we have achievedinternational
acclaim for our safety performance, we must remember that
what makes you successful at one level is not what makes you
successful at the next. Hence, in order to maintain employee
safety and health as our number one priority, we will continue to
promote safety ownership at all times amongst our employees.”
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> ALBA WELCOMES DELEGATION
FROM FIVES SOLIOS

Iba Management welcomed a high-level delegation from

Fives Solios comprising Francois Pahmer Fives Middle East
Chief Représentative, Christian Gonzalez Deputy Vice President
Sales & Marketing at Fives Solios and David Avram Fives Trade
and Export Finance Director.
Aude Robin-Mitrevski, Head of French Economical Service at
the French Embassy - Bahrain was also present during this visit.
The visiting delegation was welcomed by the CFO Ali Al Baqali,
Acting COO Amin Sultan and Line 6 Smelter Project Director
Shawqi Al Hashimi.
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SYED HASHMI

PROMOTED TO MANAGER IT

Congratulations to Syed Hashmi on being promoted
to Manager IT. Syed joined Alba in 1999 as Head of
Helpdesk, IT Department and in 2012, was promoted to
Superintendent, IT Infrastructure services. Syed holds a
Bachelors in Engineering — Electronics.
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Iba was a key participant and sponsor of the 31st

International Aluminium Conference, which was held from
September 27 to 29, 2016 in Madrid, Spain.
Asilver sponsor of the conference, Alba’s delegation was headed
by Director Reduction Lines & Services Abdulla Habib and
Acting Director of Administration Waleed Tamimi and included
managers from key departments such as Strategic Supply
and Planning, Reduction Lines, Marketing and Maintenance
Services.
CEO Tim Murray said: “Alba’s participation in the 31st
International Aluminium Conference will enable us to gain
insightful information and market data from various sectors of
the industry, which is pivotal for our marketing and production
strategies.”

ALBA
PARTICIPATES
IN THE 31ST
INTERNATIONAL
ALUMINIUM
CONFERENCE
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AHMED A. QADER

PROMOTED TO MANAGER FINANCE

hmed A. Qader Ishaq is the new Manager for Financial

Accounting and Controlling. Ahmed Qader holds a
Certified Public Accountant (CPA) and joined Alba in July
2010 as the Head of Internal Audit bringing with him vast
experience in Finance and related fields. Currently, he is
enrolled in MBA at ESSEC through the French Arabian
Business School, Bahrain.
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ALBA PARTICIPATES IN THE 7TH GAC
ALUMINIUM MARKET UPDATE

Iba participated in the high-level meeting ‘7th GAC

Aluminium Market Update’ that was held on October 04,
2016 at Sofitel Dubai Downtown Hotel, UAE.
Alba’s Chief Executive Officer, Tim Murray, Chief Finance Officer,
Ali Al Baqgali, Chief Marketing Officer, Khalid Abdul Latif and
Acting Director Admin Waleed Tamimi along with other Alba
officials were amongst the key attendees of this event.
CEO Tim Murray said: “Alba is pleased to be a key participant of
the fundamentally important Aluminium Market Update by the
Gulf Aluminium Council (GAQ). It keeps us abreast of the market
and economic conditions of the global aluminium industry as
well as provides a platform to share our ideas to capitalise on
the potentials for a better future.”

L ol

Vo™ iff:f:fﬁf

[~}

K

i b

2l posiall o] loncll § Lol 5 &1)is W1
posial¥] Goaw £ Lisgl Jo>

glaosl Jg golaall ag it M amdill el gl | 2 L1 2S5 5 SHLs
0915 (1913 23 Jtgan (i 2016 98T 4 gl e 52015 agudlVl Gy
sl A pall il ylayl 2

3atll iy e IS ggaal L plaia ¥l a2 onS5Lall 5l e
e e A e LU g5l (g2 iall ) e 2900 o Lal) 38 5
Byl a¥1 (3350 (6159 ally ccdalll e adls: Bageaddl oyg5-d sigaial
S ydlly o ghall (o e il I el e AIIS 51

2 et 0 5L a9 o L) e’ LS (6350 75 B
Bsmss gLl Sy gt el udinl| datady 6201 algll gl ¥ 12s
Lty s LadW gLVl Bgaall oy plas g Mol Lo Lilamy g8 a9l
i) gy LI oLt Ao yall ety 401 LS AL gt ¥ Ao Liad
e liall Lol Juit e G Ao Ll




>
I
-
=
<
-
<
=
[Tl
=
%

é ‘ Albayan

v

MUMTALAKAT'S CFO
RANKED AMONG MOST
POWERFUL ARAB
BUSINESSWOMEN

ahrain Mumtalakat Holding

Company ("Mumtalakat")'s Chief
Financial Officer, Ms. Suha Karzoon
has made it to Forbes' list of 100 most
powerful Arab businesswomen for the
second year in a row. The list includes
women in government, family business
and executive management roles who
have made significant contributions in
the fields of business. Ms. Karzoon has
been ranked 27th out of 100 top Arab
businesswomen.
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CHINR VOWS 10 CUT
ALUMINIUM OUTPUT

hina's leaders are promising to rein

in aluminium production that is
flooding global markets and threatening
jobs in the United States and Europe,
but its producers have ambitious plans
to expand. The glut has cut costs for
Western buyers of aluminium used to
make lighter cars and aircraft. Prices
have fallen so low, though, that US
and European smelters are closing,
prompting demands for trade penalties.
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(www.thefinancialexpress-bd.com)
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RUSAL SEES STABLE
ALUMINUM PRICES FOR
FIRST TIME IN FIVE YEARS

ussian aluminum giant Rusal (0496.

HK) expects aluminum prices to
stabilize within a $1,600-1,700 per
tonne range next year if China does not
increase production, global stocks keep
falling and demand grows. Aluminum,
used in transport and packaging, has
been under pressure for some time due
to oversupply. This year it is forecast
to average about $1,565 a tonne, near
current levels CMAL3, according to a
Reuters survey.
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ALCOR ANNOUNCES
PROPOSED DEBT OFFERING
AHERD OF PLANNED
SEPARATION

Icoa Inc has announced a proposed

offering of senior notes by a
subsidiary of its upstream business
ahead of its planned division of the
company into two separate entities
later this year. The debt offering will
be issued by Alcoa Nederland Holding
BV, a wholly-owned subsidiary of Alcoa
Upstream Corp, which is in turn a
subsidiary of parent company Alcoa.
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(www.metalbulletin.com )

2,200 LME MONTHLY AVERAGE (USS)

2,000

1,800

1,600

1,400
AUG SEP OCT NOV DEC JAN FEB MAR APR MAY JUN JUL AUG SEP
2015 2015 2015 2015 2015 2016 2016 2016 2016 2016 2016 2016 2016 2016

August 2015 1,540 March 2016 1,479
September 2015 1,589 April 2016 1,564
October 2015 1,524 May 2016 1,556
November 2015 1,466 Jun 2016 1,592
December 2015 1,494 July 2016 1,630
January 2016 1,479 August 2016 1,641
February 2016 1,536 September 2016 1,590
500
400
Major Japanese Port (MJP USS)
300 Monthly Average
200
12y .—0—0—.\./0/._.—.\.\.—.—._.
0

AUG SEP OCT NOV DEC JAN FEB MAR APR MAY JUN JUL AUG SEP
2015 2015 2015 2015 2015 2016 2016 2016 2016 2016 2016 2016 2016 2016

August 2015 March 2016 109

110

September 2015 April 2016

October 2015 May 2016 101

November 2015 Jun 2016

O

December 2015

e}
—_

July 2016

e

o}
—_

January 2016

—_
—_

2 August 2016

(o}
-

February 2016 September 2016




I
2
A
—
>
ol
(-
X
[Tl

é ‘ Albayan

PROECT

AGAINST INFLUENZA
VIRUS

easonal Influenza (commonly called the flu) causes annual

epidemics that peak during fall and winter months. The

virus attacks the respiratory system (nose, throat and
lungs) leading to sudden onset of high fever, aching muscles,
headache and severe malaise, cough, sore throat and runny or
stuffy nose. The acute viral infection spreads easily from person
to person via droplets and small particles produced when
infected people cough or sneeze. Although infected people
recover within one to two weeks, it can be a serious disease
that can lead to hospitalization and sometimes even death in
very young, the elderly, and those with other serious medical
conditions due to severe complications of the underlying
conditions, leading to pneumonia and death.

Eachyear, the World Health Organisation (WHO) investsin global
awareness campaigns to educate the general population about
the importance of influenza vaccination. As a critical public
health issue, the WHO mandate is to inform at-risk populations
about the importance of vaccination. People at higher risk of
developing flu complications include young children under 5
(especially those under 2 years), adults older than 65, residents
of nursing homes and other long-term care facilities, pregnant
women and women up to two weeks postpartum, people with
weakened immune systems and those have chronic illnesses,
such as asthma, heart disease, kidney disease and diabetes as
well as those who are very obese, with a body mass index (BMI)
of 40 or higher.

The best defence against influenza in these cases is to receive
the annual Flu vaccination. However, since flu viruses are
constantly changing, the vaccination does not provide definite
immunity against the variety of available influenza viruses. This
requires annual review of the vaccine composition to include
the most common 3 viruses during the upcoming season. Yet,
the vaccination reduces the risk of illness, hospitalization, or
even death and can prevent from spreading the virus to others.

In addition to the vaccination, the WHO recommends a few
basic steps that can help reducing the risk of infection, such as
avoid close contact with people who are sick and advise them
to stay at home. This will help prevent spreading the illness to
others. In addition, to advise the sick person to cover his/her
mouth and nose with a tissue when coughing or sneezing and
to dispose it in a closed container.

Moreover, personal hygiene plays crucial role in reducing the
chance of infection; this includes washing hands often, which
will help protect from virus spread. If soap and water are not
available, use an alcohol-based hand rub. Furthermore, avoid
touching the eyes, nose or mouth as it is the route of virus
transmission when touching contaminated surfaces. Also, it
is recommended to practice other good health habits such as
keeping surfaces clean at home, work or school, especially when
someone is ill. Other general advises includes getting plenty of
sleep, be physically active, manage your stress, drink plenty of
fluids, and eat nutritious food to strengthen your immunity.

ol limd ey ol e 39Me g culiug sl g &C&J‘wg%Ylw
LYl @ gyl JLEY M e JiS LY @il 5l sy cigall
2 pla Yl juglaig Caudads fre 6 )5 Y Ll il slatl gLk gy Ll
las paid da g die gogaal 5698 JSs Ayl ol Jaall (g5l
Ll dulenyasill (e IS dasid sl iale Sy ISl i
L,L”.‘ﬁ L‘lchm):')::J‘:;..L:.l‘ ‘ALJA” d}&j&dﬁ‘wl&aﬁﬁ‘ Qg “:,_u_d\

OL-.'.-!J"
g@[l Y %% @& <
Y

|Folai¥) yugpud aus

£y Ca 301 e I LAY 2 LG5 gl | 3slis¥l 2515
(e 0193 pomiondly 1) uaditl] 3lgandl @ Lgh Apaug pup S5 Ly
Jlaadly glacally e el a¥Tg 5,1 ol & 53 2 pLasl 5350 Las
3oLl Aeug ! G gucall Jinig . as¥l sl ol ol ¢ Meng 3Ll algilly
O A3 5 uiall el jandly 313,01 Gayle e 53 Y Gk & (e Aggan
Ol oolaall ol sV 0l e @) ey bl Gulac ol Jlas
A5 G ol (0, 550 O Sy cine gl gl (9und 2
Ol 5lis sie cigll 1 3 yglasl Joms BlsTg o a4 JLso!
@laebine I 6355 6331 B o (ol pal (ye Oygilay Craltdly copiaad g«
3ol 5% bilgl 1 Bl 535 Las Ayl A1 25500 5000

.3Lagll o]

Luse i ey alually (WHO) 2dlell dmeall dalais agSiiale JS2 4
Lasbaelys | 3aslas) s @l 2 panl Joo (ulill dale ozt adle
delaia g3 ‘H@t%ﬂ\&glwﬂbdﬁ_@)ﬁymm
s ezl d s e 2SY ol 91 de gl 3,08 A eal Al lall dmenll
Blo D A ye Y1 clial Jady | 33slis¥! pe agipband @palail) dgan]
Logunss) @ilsin 5 e @ajleal Ja il JLab1 1 33alay cilie liay
2 claladl 5 cLale 65 Gy ¢l HLS ¢ (o (e tslec] (15 o
s Lo g Jalgantl e Ll 6,81 o W Alpglall Ale 511 (381 jag (pn il
ol 3ol (e il (e 9 e Ll 3l i bl i e gl 339511
L5l L3S g (6 Sl y AU ol raly CLall ol ol g 1 e ik 3o
5140 (s (BMI) aaand! 38 550 pe Ao 5l Biad] (40 Oog3kay ()
o2 1559l s gl das Jundl g goiaad] alail] uingg - Al
2250 @alatll Ols Ol patealy i | 336l by 53 (o Lagg WL
Iaag 3ol gill | 339La¥ (pe degiid] cilig puall wis 5uST g alalS Blns
I Legud S clawg yuall Jadind LAl g Rgiew dan | po cllay
LWl jhod oy e Moy @aabaidl Gla cslls oy e @i b 5 il (g3 @sgn
SLA (e Mayg 3Lt 250 uBy i dnll Jo3ag Lgilaelinay | 33sla000,

Y G g yadl

O e garmer Aullall Amiall Lalaie o aualatll I 2BLoYL
A 33gLai¥l s e Lty lo¥l Hlas (pe asell el g Al el glasl
2 Ll gl ] @iy o Ul ol 8 (e oyl iy il
o2 AL pda e we by 9§yl Sy @glas 2- ae by Las S5
ey a3y @all audais an J1 e qummy eI ) ABLW g - 0,5 DU
39Mkey Aaliadygla 2 A3l s Ll cya yaliilly yubasdl ol Jloadl i
12 LoV 2in yo Julai 2 Lala |ygs Brmie &l ABUAUN Coali o el3 e
9yt ol sV By Lol ¢ oy L ySie IS (ol s A3 9152011
B sV Qs alasianl (S (ygalualls s LU g @1 13] Lel 135l




—
M
x>
)
2
=]
O
X
=z

e ‘ Albayan

WAFETY AT TH

Iba kicked-off its new safety SHE campaign

‘Safety at the Heart of Alba) which highlighted
the Company’s strong focus on a safety culture.
The new safety campaign was launched on
September 18, 2016 with Alba’s Executive
Management led by the Chief Executive Officer,
Tim Murray along with Chief Financial Officer, Al

Al Baqali, Chief Marketing Officer, Khalid A. Latif [

and Acting Chief Operations Officer, Amin Sultan
distributing the new campaign’s flyers amongst the
employees at Alba’s gates.

The main idea behind the ‘Safety at the Heart of
Alba’ campaign was to urge the employees to not
just think of safety but feel it at all times, as well
as to work hand-in-hand with their colleagues to
make Alba a safe working place.
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Il five days featured presentations on various topics by the
Executive Management.
The opening presentation was by CEO Tim Murray - “Safety at
the Heart of Alba’, which outlined the basis of choosing this
theme at this stage of Alba's safety journey and the importance
of appealing to the heart of people in order to change their
mind set towards safety.
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Across the plant Company, 5-minute safety
talks and safety sessions visits were conducted
by Executives, Directors, Managers and 2nd line
management to stress on the importance of
maintaining safe practices at all times.
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EO Tim Murray delivered extra sessions
‘ i on safety, which come as part of Alba’s
' ~endeavours towards boosting safety and direct
~. communication. These sessions elaborated on
the core messages of the Campaign and discuss
various safety subjects using personal
stories and real life examples.
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"MALIK
AL-NASHEET

TREAT PEOPLE THE WAY YOU WANT TO BE TREATED. .. IF I HAD A SECOND CHANCE, | WOULD CHOOSE ALBA ALL OVER AGAIN.
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ur guest for this issue has a smile that never fades from
O his face, and he often wears it as he extending his
helping hand for anyone who asks for it. Optimistic by
nature, Al Nasheet is a believer in the power of positive thinking
as a way of life to overcome any obstacles.
He was born in the village of Al Naeem, where along with his
peers and friends, he witnessed craftsmen and carpenters
building small fishing boats.
We chat with Malik Hameed Al Nasheet from General Services
to know more.

A few words about yourself

I am Malik Hameed Al Nasheet, an employee of Alba since June
16, 1993. Born on August 8th 1965, | hold a high school Diploma
in Science. | have 5 children - 3 boys and 2 girls.

How did you join Alba?

I had worked for a number of companies before joining Alba,
last of which was Banoco.

| heard that Alba was looking for opening for new carpenters
and | applied; | managed to pass the trade test as well as the job
interview successfully.

Having spent a long time with Alba, can you tell
us the difference between Alba now and in the
past?

There is a huge difference in Alba now compared to the olden
days. We have witnessed impressive developments on various
fronts. What once used to be a barren desert is now a productive
oasis of services aimed at providing Alba workers with the best
of utilities and benefits, especially when it comes to safety
standards and systems.

Also, our pay scale has improved dramatically and we now
enjoy a high level of satisfaction compared to any other time in
the history of Alba.

What did you learn from Alba?

| can't limit the lessons | learnt from Alba in few sentences but
the most important concept that | learnt from working for Alba
is punctuality and full commitment to the safety and well-being
of others, both inside and outside the Company.

What is your ambition in life?

My ambition in life is to see my children happy and successful in
theiracademicand professional lives.

Tell us about a wish that came true and another
wish that did not come true?

Securing a decent job is a wish that came
true, but being debt-free is a wish that is
yet to come true.

How do you spend your free-
time?

| am more of a homely person and
prefer to spend my time with my
family and doing things around the
house. | keep travel to a minimum.

What is your motto in life?

Treat people the way you want to be
treated and, give advice only
when asked for it.

Do you feel proud
for being an Alba
employee?

Of course! If | had
a second chance,
| would choose
Alba all over
again.
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In line with our belief in the role of such awareness campaigns in improving the safety culture among employees, Albayan met with a number of

employees to know their opinions and feedback about the campaigns.
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Sara Shukralla From
Human Resources
Department
agrees with Eman,
and added: “The
" ultimate goal of
v
}ﬂ these  awareness
campaigns is to
provide a safe working environment
for all employees, which can only be
achieved through increasing activities
and events during these campaigns.”
Sara also stressed on the importance
of compliance with the safety rules
and regulations, and improving
the safety performance as well as
acknowledging the responsibility
of individuals towards their safety
and the safety of others. It is also
important to increase the awareness,
in order for these practices to be the
culture of people inside and outside
the Company. These are the ultimate
goals of these campaigns, and | think
that we at Alba have come a long way
in this
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Eman Shareef
from Finance
Department
praised the
campaigns in
the Company

especially that they
are not limited to
a single channel of communication.
They are conducted through many
channels to guarantee delivering the
message easily to all the employees.
Eman continues: “Alba’s campaigns
are known for their various topics
and methods in order to deliver the
message. This came after years of
experience in organizing campaigns,
which is visible through the different
designs and methods every year”.
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AWARENESS CAMPAIGNS
AND THEIR IMPACT ON
ENHANCING SAFETY
CULTURE AMONG
EMPLOYEES
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Mohammed
Ahmed Bager
from Cast House
Maintenance

\Q stressed on the
: importance of
these  campaigns

and their role in
ensuring the success of the Company
in terms of safety and minimising
accidents. He said that good planning
and innovation is the foundation for
successful awareness campaigns,
especially with the existence of many
challenges and difficulties, such as
the negligence of some employees or
refusing to change. These challenges
can be overcome through planning
and finding the aspects that need
further improvement, as well as
defining the causes of injuries.
Bager requested all the employees to
adhere to safety rules and regulations
while performing tasks and avoiding
shortcuts on the job.
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Basheer Isa
m from Carbon
pEE . Maintenance
s spoke about the
influence of such
campaigns and their
role in stressing
the importance
of working safely. He said: “These
campaigns raise the level of awareness
among employees and helps them
accept different concepts and
behaviours related to safety.
He added: “The Company is constantly
evolving on all aspects, including the
machines and equipment used in the
plant... All this requires more focus
on safety, which is achieved through
different awareness campaigns, each
of which is intended for a certain
phase.
Basher also suggested to include
incentives alongside these campaigns,
such as coupons and gifts, in order to
have a better impact.

038 Bilio (s s iy 3Ll 0550
Bued o le edlastl oigl 5 SISty
s 2 5 SI L yg9 S 2l 2 oy Lalall
M eIl oda s ydn JLBg .y eVl aall donl
e e G T
LWy 5N Jg a3 seliay 3, a
Sl 3la Lo JS S5

O pacun 59a3 23S 5| O et LT
3 e L AaLal) olls Loy cpng o5l psen
oia Sy (38, all B dewiiodl oolaalls
ALt yge gl o Masmdl iS5 Cllams 59eY!
3S pall 2 gantld Lol (S Lo 329 LaSbally
o el g By 1SN 3 55l 2088 2
s e 8

Solem B @ o i Ll 2 5ud 753305
e Skl Aalail| el 030 JS o unm s
©lad 1393 e Jundly 5 ST Lol (985 i
Gkl 2 1S LS Llagdl g e )

Naheed Haidar
from Carbon
Department said
that the campaigns
are improving year
after year, thanks to
the support of the
management for
the safety themes. Nowadays, “Safety
First” is one of the most used slogans
in Alba.

Naheed added: “The theme of
the campaigns is a crucial aspect
that guarantees the success of the
campaign. Hence, the management
and organizers give a great
importance to the themes.”

She continued: “In recent years, we
have seen the campaigns’ themes
become more distinctive in order to
be suitable for the objectives of the
campaigns, which helps to easily
remember them"
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Hussain Al Saffar
from Reduction
Lines Maintenance
1-3 praised
the Company’s
safety  awareness
campaigns and their
role in encouraging
employees to do their best in order to
avoid being injured or harmed. “Such
campaigns have a great impact on
the employees’ morale. The changing
themes and variety of messages
definitely have an impact on the
employees.”

Al Saffar  continued:  “These
campaigns are especially useful
for new employees who do not
have the experience. It is one of the
communication channels that bridges
the gap between the management
and shop floor employees. It also
indicates that the management cares
about the employees and considers
safety their utmost priority.
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VBA'S ROLE

IN SUSTAINING ALBA'S COMPETITIVENESS WORKSHOP

e ‘ Albayan

I n line with the CEO’s initiative to investin

the Education and People Development F F
in Alba, the Training Department arranged

a training workshop titled: “MBA's Role There is nothing
in sustaining Alba's Competitiveness’,

which aimed at sharing knowledge and more valuable than Education
experience gained during the MBA course -

and how it provides MBA students with d_oL0 M
well-rounded communication skills and
ability for strategic thinking to enhance
productivity and contribution at work.
The workshop was led by CEO Tim
Murray, who presented his very own MBA
journey at Vanderbilt University. Alba
Executives, Directors and Managers from
various departments also shared their
personal experience during their MBA
programmes.
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OO Group organised its Mid-Year

Town Hall Meeting for the year of 2016
at Alba’s Oasis Hall to discuss the progress
of achieving the Group’s 2016 Targets.
Led by Acting COO, Amin Sultan, the
meeting shared an overview of the COO
group targets to be achieved by the end
of this year. He also shed light on the
importance of steering the organisation
to the next level of safety on the back of
the CEO’s expectation for 2016 “Safety

Universe”.

Director Reduction Lines & Services
- Abdulla Habib Ahmed Ali and Director
Carbon & Services, Hassan Noor also
made presentations
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ALWAYS DO MORE THAN
NECESSARY

Training Department conducted
a new interactive workshop
at Alba Club for Management
employees, delivered by Acting
COO Amin Sultan under the title of
“1-Day MBA".

This  Workshop  focused on
management best practice across
all the key areas of business,
including Strategy, Finance, Change
Management and Leadership.
Topics discussed by Amin Sultan
included Strategy and change;
Financial Statements; Management
Psychology; and Leadership and
People.
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1-DAY MBAWORKSHOP
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ower Group's SHE Week was

kicked-off on Monday, Sep 26,
2016, with an opening ceremony
attended by CEO Tim Murray, CFO
Ali Al Bagali, CMO Khalid A. Latif
and Acting COO Amin Sultan as
well as other top officials and many
employees.
The SHE Week, which lasted
for three days, featured various
activities including sessions and
safety talks.
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LEADERSHIP DEVELOPMENT
WORKSHOP

As part of Alba's ongoing
initiatives to further develop

its human assets, a Leadership
Development Workshop was held
on Sep 7, 2016, at QOasis Hall for
Alba Management. This workshop
was delivered by Heidrick &
Struggles firm and gave real-life
activities on how to foster Trust in
an organization to build effective
teams as well as develop teams
through dialogue.
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uring the Eid-Al-Adha holidays,

Alba officials led by CEO
Tim Murray, CFO Ali Al Baqali,
CMO Khalid A. Latif, Acting COO
Amin Sultan as well as Directors
and Managers visited the plant
personally to greet the shop-floor
employees on this happy occasion.
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ALBAYAN ARCHIVE

“Albayan” was first
published on March
12,1973 as a weekly
internal newsletter
that summarised
Alba’s important
updates and
announcements;

It was a simple

yet very effective
tool that laid

the foundation

for internal
communication

within the company.

We take the
opportunity in
these new issues

to remember our
past by featuring a
selection from early
issues’ contents.
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GT3 RUNNING SMOOTHLY

The re-build of Gas Turbine (GT) No. 3,
using advanced technology
components has been completed
suecagsfully, and as a result is now

rating 16 per cent more power.

“We are wvery pleased with the
performance of the machine since it
was re-commissionad just about a

ALBA ORIENT MAINTAIN RAFT RACE SUCCESS RATE

month age’, said Power Operations
Manager - Mahmood Asgher. “The
increase means that the generating
capacity of this original frame &
machine is now 17.7 MW (at full load)
compared to its original rated capacity
of 153 MW,

The introduction of the new type of air
filter (Albayan No. 5) has also proved
beneficial, helping to constantly
maintain the 16 per cent increase

“"Work is now well advanced on the re-
build of GT4", continued Mahmood,
“and it is expected that this turbine
will be operating by the first week of
May"".

Maodifications to both machines have
been brought about as a result of the
increased power reguirement for the
retrofit project as well as helping
sustain the load on line one at high
ambient temperatures

PROMOTION IN
MECH. MAINTENANCE

Rashid Yousif has been promoted to
Superintendent Mechanical
Maintenance Marine with effect
from 26th March 1985.

Rashid joined Alba in January 1972 as
a Trainee Fitter and during his years
with the company has attended and
successfully completed, several
courses in Alba and the Gulf
Polytechnic

In addition he successfully completed
a two-year Higher Technical Certificate
[HTC) course in Mechanical
Engineering at Derby College of
Further Education.

Alba Orignt - rowing their way fe wiclery in the Plate

Alba continued their winning ways in
the annual Graat Muharrag Raft Race,
when ‘Alba COrient’. the company’s
team comprising Filipino employees,
rowed to wvictory in the Plate
compettion.

Their achievement maintained the
company's remarkable success rate in
the seven-year history of the GMRR,
where they have never failed to pick up
a trophy.

Owvercast and windy conditions
prevailed on the Asry Causeway -
conditions that made life difficult for
all the participating teams, aspecially
in the early heats.
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A natural born striker
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everyone feels that the match will end without

any goals, there shines the name of “Sardaha” with
his decisive goals and lethal touches. He is a natural
born striker from the village of Malkiya, a peaceful old
settlement on the west coast of the Kingdom, known for
its passion for football and producing talented players
like Sardaha and his team mates.
Sardaha’s journey with his home club Al Malkiya - known
as “Knight of the Western Region” began at an early age,
moulding him into the league of star players who will
not settle for less than the first place. As he trained,
Sardaha earned many accolades along the way and
became one of the most valuable players in the team.
Remembering his early days with the club, Sardaha says:
“I started playing in the year 1998, and our coach at that
time was Ali Kadhem, who mentored me personally
until | earned a place in the youth division of the club.
Unfortunately, this is when my journey with the club
stopped as | had to pursue my professional career, away
from football”.
The secret of his talent in scoring goals despite the
fact that he started as a defender is due to his adaptive
playing style that does not limit him to a certain
position on the field. Nevertheless, Sardaha prefers to
play as a winger due to the versatility and flexibility of
this position on the field.
As for his favourite players, Sardaha chose the following:
the maestro of memorable passes, Khalid Jassim from
Bahrain, the philosopher of Saudi football, Yousif Al
Thunayan and the worldwide football phenomena,
Ronaldo from Brazil.
In closing, Sardaha talks about his favourite goal: “My
most valuable goal was against the Water and Electricity
Authority team in the closing minutes of the match
and my most stunning goal was against Bapco in the
Industrial Companies Football League.

I n the closing minutes of the football match, when
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To play a Sudoku game you need

to know the following:

« You must use the numbers from 1-9 only in
each 3x3 section from the 9x9 boxes.

« You can't repeat the same number in
the same column or row or even the 3x3
sections.

+ Try to solve the boxes that have more than
5 ready numbers, which has been provided
to you.
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Ingredients

- Puff pastry dough (10x20cm)
- 4 Kilo minced meat

- 1 can yoghurt (200gm)

- 1 tbsp Tahinia Sauce

- 4 tbsp white vinegar

- 1 tbsp Corn oil

- 1 cup chopped tomatoes

- 1 cup chopped onion

- 2 cup chopped mint

- 4 cup chopped parsley

- Cinnamon, black paper, salt

Garnish

- Toasted pine nuts
- Sumac

Preparation:

- Mix the meat well with all ingredients, except the puff pastry,
and make small meat balls.

- Cut each puff pastry dough slice into 4 squares, put the

meat ball in the centre. Press the edges and close as a square,
garnish with pine nuts.

- Arrange all the pieces into oven tray, bake in medium heat
until they turn golden.

- Garnish with sumac and serve hot.

EAT SAFE
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NOW, ALBA IS ON

@Albasworld



SAFETY AT THE

HEARI

OF ALBA

Wi L_Ll_ou.otloll.mJ




